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About Comic Con

Comic Con India (CCl) is a series of annual comic-based
conventions held in India. The first edition was held in New Delhi In
2011 and over the years has expanded to other major cities in India
such as Mumbali, Bangalore, Pune, Hyderabad and Ahmadabad.

Average Footfall at any Comic Con
40K-70K People Walk-in



https://en.wikipedia.org/wiki/Comic_book_conventions
https://en.wikipedia.org/wiki/Comic_book_conventions
https://en.wikipedia.org/wiki/India
https://en.wikipedia.org/wiki/New_Delhi
https://en.wikipedia.org/wiki/Mumbai
https://en.wikipedia.org/wiki/Bangalore
https://en.wikipedia.org/wiki/Pune
https://en.wikipedia.org/wiki/Hyderabad
https://en.wikipedia.org/wiki/Ahmedabad

Challenge

* ToO Enroll more stall

vendors for the event,
where stall costing
starts from Zl1Lac

* To sell More Tickets
for comic con
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Solution

* Team Miisul Drove
Successful Campaigns
on Facebook and Google
to attract visitors.

* Used previous year
Vendors Data of around
and Generated new data

AAKASH GUPTA
STAND-UP COMEDIAN




8-10™ DECEMBER 2023

NSIC EXHIGESION GROUNDS, OKHLA

TO ATTEND
DB, DELHI COMIC CON
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8-10™ DECEMBER 2023
NSIC EXHIBITION GROUNDS, OKHLA

. BUOK YOUR PASSES NOW
COMICCON:IN' | book my show
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*

* Got Registered

Results

30 Vendors at cost of Rs. 2.2
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Lacs which generated a revenue

of 48.9 Lacs.

Team Miisul sold more than
22,000 tickets with a ad spent of
22.3 Lacs, thereby Generating a
revenue of 1.76Cr (Approx)




INnitial Amount Spent - 220.5K

Results Matter

ROAS Return on Ad Spent

Campaigns < (1 53413144- v Updated just now () D¥scard Drafts Review and publish

: Last 30 days: 27 Aug 2020-25 Sep 2020
Q‘ SRS It Y Filters v ote: Does not include today's data 6 23
Y Campaigns o5 Ad sets 7] Ads
Ledads
(B Duplicate @ g Edit @ More w View Setup @ Ml Columns: Performance w Breakdown w Reports

Campaign name v Budget Results Reach Impressions Co::su: Amount spen
Citi_Card_Delhi # Lowest cost  #'%1,000... 105 10,536 19,424 342.55 4.468.24
il View Charts 0" Edit  (@Duplicate Daily On-Facebo... Per on-Faceb...

Citi_Card_Panchkula-Zirakhpur $1,000.00 13 5,920 11,677 31424 31,846.41
Daily On-Facebo... Per gfr-acen. ..

Citi Card Chandigar 1,000.00 29 4,934 7,608 R08.47 1,461.76
Daily On-Facebo... Per on-Faceb...

Citi Card Mohali <1,000.00 6 9,910 10,772 269.18 1,615.09
Daily On-Facebo... Per on-Faceb...

Citi Card Punjab Army 1,500.00 159 20,096 44 934 35.03 X9,569.69
Daily On-Facebo., Per on-Faceb...

67,520 137,594 €33.05
Feople lota Fer on-Faceb...

€20,588.01

lotal Spent

> Results from 6 campaigns ©







