Case Study
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Challenge

* To Get more leads OF
Architects and Home
Owners from Tier 2
cities
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REDEFINING COMFORT
WITH OPULENCE

* Enhanced Brand
Awareness In the
Tier 2 Region




Solution

* We Initiated a
program for

architects to offer
them Commission
and tickets to Milan
Desigh Week On
Project closure of
e30,00,000 Lacs
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Results

Ad Spent - 270,000
Business

Closed- 21.3Cr (Approx)







